附錄
2009年7月8日(星期三)舉行的立法會會議

“協助本地企業發展品牌及產品開發”議案辯論

1. 林大輝議員的原議案

鑒於市場競爭日益激烈，從事原件製造加工業務的本港企業，特別是中小型企業，正面對競爭力減弱、發展空間收窄的問題；現加上全球金融危機的衝擊，歐美經濟放緩，購買力下降，本港企業的出口生意如雪上加霜，經營越加困難；為落實‘撐企業，保就業’的目標，本會促請政府積極協助本港企業發展品牌及產品開發的業務，以增加其產品和服務的獨特性，從而提升市場競爭力，開拓多元化的市場，同時保障本地就業機會，有關措施包括：

(一)
支持品牌和設計研究項目，為業界發展產品品牌和服務品牌提供技術及資訊支援，以及設置一個高層次的常設機構，專門負責倡議、研究、制訂和推進香港品牌的整體發展策略，並統籌和協調本港各界(特別是工商界)的品牌相關活動； 

(二)
有系統地建立推廣本地品牌的平台，例如將工業大廈發展為品牌產品的展銷中心、在出入境口岸設立展銷香港品牌產品的特色區域，以拓展商機，促進就業；

(三)
為香港品牌拓展內地市場提供實質支援，落實《內地與香港關於建立更緊密經貿關係的安排》貿易及投資便利化措施中有關商品檢驗、品牌等領域的合作，以開拓內地市場的商機；及

(四)
積極與內地政府商討，盡快加強保護港商的品牌、商標、外觀設計及專利技術等知識產權，並且推出便利化措施，例如借鑑海外的做法，研究商標‘一註兩用’的可行性，建立中港商標註冊的互相認可機制；以及給予馳名商標和品牌特別保護等。

2. 經方剛議員修正的議案

鑒於在金融海嘯及人類豬型流感夾擊下，市場競爭日益激烈，從事原件製造加工業務的本港企業，特別是中小型企業，正面對競爭力減弱、發展空間收窄的問題；現加上全球金融危機的衝擊，歐美經濟放緩，購買力下降，本港企業的出口生意如雪上加霜，經營越加困難；為落實‘撐企業，保就業’的目標，本會促請政府積極協助本港企業發展品牌及產品開發的業務，以增加其產品和服務的獨特性，從而提升市場競爭力，開拓多元化的市場，同時保障本地就業機會，有關措施包括：

(一)
支持品牌和設計研究項目，為業界發展產品品牌和服務品牌提供技術及資訊支援，以及設置一個高層次的常設機構，專門負責倡議、研究、制訂和推進香港品牌的整體發展策略，並統籌和協調本港各界(特別是工商界)的品牌相關活動； 

(二)
有系統地建立推廣本地品牌的平台，例如將工業大廈發展為品牌產品的展銷中心、在出入境口岸設立展銷香港品牌產品的特色區域，以拓展商機，促進就業；

(三)
為香港品牌拓展內地市場提供實質支援，落實《內地與香港關於建立更緊密經貿關係的安排》貿易及投資便利化措施中有關商品檢驗、品牌等領域的合作，以開拓內地市場的商機；及
(四)
積極與內地政府商討，盡快加強保護港商的品牌、商標、外觀設計及專利技術等知識產權，並且推出便利化措施，例如借鑑海外的做法，研究商標‘一註兩用’的可行性，建立中港商標註冊的互相認可機制；以及給予馳名商標和品牌特別保護等；及

(五)
大力向外推廣本港檢測及認證服務，以提高其國際知名度和增加其認受性，使本地的廠商能更充分利用本港的檢測及認證服務，免除檢測上所遇到的障礙，並必須確保培訓足夠的檢測及認證人才以應付需求。

註：
方剛議員的修正案以粗斜字體或刪除線標示。
Appendix

(Translation)

Motion debate on 

“Assisting local enterprises in brand building and product development”

to be held at the Legislative Council meeting 

of Wednesday, 8 July 2009

1. Dr Hon LAM Tai-fai’s original motion

That, as market competition is getting keener, Hong Kong enterprises engaging in original equipment manufacturing and processing businesses, especially the small and medium enterprises, are facing problems of diminishing competitiveness and narrowing room for development, and coupled with the present impact of the global financial crisis, slackening European and US economy and declining purchasing power, the export business of Hong Kong enterprises is hard hit and their operation is getting more difficult; in order to achieve the objective of ‘supporting enterprises and preserving employment’, this Council urges the Government to proactively assist Hong Kong enterprises in brand building and product development so as to enhance the uniqueness of their products and services, thereby increasing their market competitiveness and opening up a diversified market, as well as safeguarding local employment opportunities, the measures include:

(a)
supporting brand and design research projects so as to provide the industry with technical and information support for the development of product branding and service branding, and establishing a high-level standing institution which is specifically responsible for initiating, studying, formulating and promoting an overall development strategy for Hong Kong brands, as well as planning and coordinating brand-related activities organized by various sectors, in particular the industrial and business sectors, of Hong Kong;

(b)
systematically establishing a platform for promoting local brands, such as turning industrial buildings into exhibition and sales centres for brand-name products and setting up character precincts in immigration control points to showcase Hong Kong’s brand-name products, with a view to exploring business opportunities and promoting employment;

(c)
providing substantive support for Hong Kong brands to expand in the Mainland market and implementing the trade and investment facilitation measures in relation to the cooperation in areas of commodity inspection, brands, etc, under the Mainland and Hong Kong Closer Economic Partnership Arrangement, so as to open up business opportunities in the Mainland market; and
(d)
proactively discussing with the Mainland Government to expeditiously strengthen the protection of Hong Kong businessmen’s intellectual property rights in brands, trademarks, designs and patented technologies, and introducing facilitation measures, such as making reference to overseas practices to study the feasibility of ‘one-registration, two-uses’ for trademarks, establishing a mutual recognition regime for trademark registration in both the Mainland and Hong Kong, and offering special protection for well-known trademarks and brands.
2. Motion as amended by Hon Vincent FANG Kang
That, as under the attack by both the financial tsunami and human swine flu, market competition is getting keener, Hong Kong enterprises engaging in original equipment manufacturing and processing businesses, especially the small and medium enterprises, are facing problems of diminishing competitiveness and narrowing room for development, and coupled with the present impact of the global financial crisis, slackening European and US economy and declining purchasing power, the export business of Hong Kong enterprises is hard hit and their operation is getting more difficult; in order to achieve the objective of ‘supporting enterprises and preserving employment’, this Council urges the Government to proactively assist Hong Kong enterprises in brand building and product development so as to enhance the uniqueness of their products and services, thereby increasing their market competitiveness and opening up a diversified market, as well as safeguarding local employment opportunities, the measures include:

(a)
supporting brand and design research projects so as to provide the industry with technical and information support for the development of product branding and service branding, and establishing a high-level standing institution which is specifically responsible for initiating, studying, formulating and promoting an overall development strategy for Hong Kong brands, as well as planning and coordinating brand-related activities organized by various sectors, in particular the industrial and business sectors, of Hong Kong;

(b)
systematically establishing a platform for promoting local brands, such as turning industrial buildings into exhibition and sales centres for brand-name products and setting up character precincts in immigration control points to showcase Hong Kong’s brand-name products, with a view to exploring business opportunities and promoting employment;

(c)
providing substantive support for Hong Kong brands to expand in the Mainland market and implementing the trade and investment facilitation measures in relation to the cooperation in areas of commodity inspection, brands, etc, under the Mainland and Hong Kong Closer Economic Partnership Arrangement, so as to open up business opportunities in the Mainland market; and
(d)
proactively discussing with the Mainland Government to expeditiously strengthen the protection of Hong Kong businessmen’s intellectual property rights in brands, trademarks, designs and patented technologies, and introducing facilitation measures, such as making reference to overseas practices to study the feasibility of ‘one-registration, two-uses’ for trademarks, establishing a mutual recognition regime for trademark registration in both the Mainland and Hong Kong, and offering special protection for well-known trademarks and brands; and 

(e)
vigorously promoting to other places Hong Kong’s testing and certification services to enhance its international profile and increase its recognition, so that local manufacturers can better utilize Hong Kong’s testing and certification services to avoid encountering obstacles in testing, as well as ensuring that sufficient testing and certification professionals are trained to meet the demand. 

Note:
Hon Vincent FANG’s amendment is marked in bold and italic type or with deletion line.
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